One of the fundamental duties of public media in Poland is to implement the so-called social mission, within which the media are obliged, among other things, to broadcast programs for national and ethnic minorities. The basis for undertaking by minorities any activities in broadcasting are legal and financial considerations, which are the main determinants of creating the programs and their broadcasting.
INTRODUCTION
According to the National Census of Population and Housing of 2011, the territory of Poland is inhabited by about 871 thous. people (2.26%) declaring both Polish and other than Polish national and ethnic identity. 597 thous. (1,55%) confirmed their national and ethnic identities as exclusively non-Polish, including 46 thous. respondents who declared two nonPolish identities 1 . At the same time it should be noted that the census considered all the nationalities and ethnic identities declared by the respondents.
However, the Act on National and Ethnic Minorities and Regional Language of 6 th Jan. 2005 lists only nine national minorities (Belarusian, Czech, Lithuanian, German, Armenian, Russian, Slovak, Ukrainian and Jewish) and four ethnic (Karaim, Lemko, Romani and Tatar), because the legislator assumed that the national and ethnic minority is 'a group of Polish citizens that fulfills all the following conditions:
1. it is smaller in number than the rest of the population of the Republic of Poland; 2. it is essentially distinguished from the rest of the citizens by its own language, culture or tradition; 3. it is guided by the will to safeguard its language, culture or tradition; 4. it is conscious of its individual historical national (ethnic KM-M) community and is interested in its expression and protection; 5. its ancestors have resided within the present territory of the Republic of Poland for at least a hundred years. According to the Act the only difference between the national and ethnic minorities is the fact that the first one 'identifies itself with the nation organized in its own country', while the other does not. The difference is a necessary condition for acknowledging a particular community as one of minorities (Art. 2.1).
The above Act not only clarified the concept of the national and ethnic minorities and stated their rights, privileges and responsibilities, but also introduced additional statements to the following acts: -the Education System Act of 7th Sept. 1991 
LAW REGULATIONS
In the case of amendments to the Broadcasting Act of 29th Dec. 1992, it is Art. 21, section 1a, point 8a which deserves a special attention, addition of which caused that one of the tasks of public media within implementation of social mission is nowadays, among other things, 'broadcasting news programs in the languages of national and ethnic minorities and in regional languages 2 . It should be noted at the same time that in 2010 the National Broadcasting Council (KRRiT), in order to determine 'which of the broadcasts adequately address the needs of national and ethnic minorities' 3 clarified what conditions must be fullfilled by the broadcasts aimed at this group of audience. According to KRRiT the broadcasts are: -entirely devoted to (…) issues concerning national and ethnic minorities or to communities using regional languages; -the representatives of national or ethnic minorities or of communities using regional languages, not only appear in programs, but also talk about themselves or their issues; -the target audience is a particular national or ethnic minority or a community using a regional language; -they are realized in a language of national or ethnic minority or in a regional language; -they are edited by the staff consisting of the representatives of a particular national or ethnic minority or a community using a regional language' 4 . A broadcast must comply with all the above characteristics.
kaTarzyna maciejewska-mieszkowska
The second amendment to the Act (Art.30, section 4a) concerns the make-up of program councils. It states that 'When appointing program councils of branches broadcasting program services in the languages of national and ethnic minorities and in regional languages, branch directors shall take into account candidates put forward by social organizations of national and ethnic minorities and communities using regional languages.' 5 A very important record in the context of broadcasts for minorities is Art.13, section 1, which gives broadcasters a right to determine the content of the program services independently.
Public media, while realizing broadcasts for minorities, must comply with the provisions of the European Charter for Regional or Minority Languages, which have been binding for the Republic of Poland since 1 st June 2009 and with the Council of Europe's Framework Convention for the Protection of National Minorities drawn up in Strasburg on 1 st Feb. 1995. These regulations apply to both nationwide and regional media. However, it should be noted that the vast majority of program services for minorities in the meaning proposed by KRRiT are broadcast within regional bandwidth, which results mainly from the dispersion of individual communities in the territory of Poland. The nationwide media mainly present programs aimed at the general public and they are universal, showing chiefly the culture and traditions of particular minorities (e.g. the Festival of Jewish Culture). Another characteristic formula of programs about minorities which appears in the nationwide media are journalistic reports, which most often are referred to as programs on current affairs and news and relate to events such as, for example, Orthodox Christmas holidays or the Festival of Ukrainian Culture 6 .
POLISH REGIONAL RADIO BROADCASTERS
According to the data provided by KRRiT in the years 2008-2011, twelve public regional and urban radio stations broadcast programs for minorities, and both the number of hours of broadcasts and their continuity changed over particular years, which is presented in table 1.
5 Ustawa z dnia 29 grudnia 1992 r…., op. cit. 6 Based on information presented by Marzena Giedrojć in the paper titled 'The issue of mass media and the access of national and ethnic minorities to them in the work of the National and Ethnic Minorities Committee of the Sejm RP', during the III International Scientific Conference on the topic 'National and ethnic minorities in Poland on the European background. Media of minorities, minorities in media', which was held in Lublin on 11-13 June 2013. In the year 2012 the number of radio stations broadcasting for minorities decreased to ten and they were only regional stations (figure 1.). The leader in respect of the broadcasting time and diversity of the programs was undoubtedly the Polish Radio Białystok, because materials prepared by the station were broadcast in the following languages: Russian, Belarusian, Lithuanian and Ukrainian. Among the recipients of the broadcasts for minorities were also groups of Roms and Tatars of Podlasie region 7 . Such a wide range of programs in the case of the station is mainly due to two factors. The media region, which is covered by the Polish Radio Białystok, is inhabited by a community which is very diverse in terms of ethnicity or nationality. Secondly, these communities are characterized by a high social activity, example of which is initiating and realization of radio broadcasts by representatives of the communities. Public regional radio stations are mainly supported with funds generated from subscriptions and advertising. According to the data of KRRiT, in the case of regional radio stations, funds obtained from subscriptions comprise from 70% to 100% of their budget. At the same time it should be noted legal and financial consideraTion...
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that the annual cost of undistorted work of a public regional station is more than 10 million PLN 8 . Therefore, their missionary activity is financed primarily by the subscriptions. In the year 2012 the stations obtained for their activity 148,8 million PLN in total 9 , including ten (out of seventeen stations) which obtained 1,860 million PLN for transmission and realization of broadcasts for minorities. Distribution of the funds among individual broadcasters is presented in figure 2 . 
REGIONAL BRANCHES OF PUBLIC TELEVISION
In the years 2008-2011 all regional branches of Polish Television S.A. broadcast programs for national and ethnic minorities and as in the case of radio stations, the leader in respect of the broadcasting time was the television branch in Białystok. It also should be noted that the total number of hours of materials broadcast by all the branches gradually increased from 179,6 hours in the year 2008 to 270,4 hours in the year 2011. Their fluctuation, in the case of each of the branches, is presented in table 2. According to the data presented by KRRiT, in the year 2012 the number of regional centers broadcasting for minorities dropped from sixteen to eight compared to previous years (figure 4). In addition, 'compared to 2011 the part of such broadcasts was increased by the branches in Kielce and Szczecin. In other branches there was reported a slight decrease in annual time spent on such broadcasts' 12 . The most diverse offer was presented by the regional center in Białystok, which broadcast materials in the following languages: Ukrainian, Russian, Belarusian and Lithuanian. In the case of TVP S.A., funds from subscriptions allocated for its activity represent less than 19% of its total budget, and a total cost of its annual and undistorted work is 1,75 billion PLN
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. In 2012 the public television received nearly 236,5 million PLN from subscriptions, and in the same year costs of its missionary activity 'were covered from subscriptions in 18%, from other public revenues in 2% (e.g. budget subsidies) and in 80% from the company's own revenue (mainly from sale of advertising time) 14 . Costs related to creation and transmission of broadcasts for minorities in local branches in 2012 reached 1118 thous. PLN in total.
CONCLUSIONS
Polish legal considerations allow national and ethnic minorities to realize and broadcast their own radio and television programs. Their main carriers are regional branches of public media which, while broadcasting for minorities, implement the so-called missionary activity. At the same time it should be noted that the right to broadcast is guaranteed only to those minorities who fulfill the conditions set out in the Act of 6 th Jan. 2005 r. on National and Ethnic Minorities and Regional Language.
The factors which in the current legal situation definitely determine the creation and broadcasting of the programs for minorities seem to be financial issues and initiative and activity of minorities themselves. Programs broadcast by public media are in vast majority financed with subscriptions and broadcasters' own revenues. However, those funds are largely limited by such factors as low subscription chargeability and as in the case of regional stations, relatively small income from the sale of the air time. Part of the broadcasts have other sources of funding. However, they are individual cases associated with individual actions taken by particular minority communities.
Despite difficult financial situation of public media it can be seen that in the case of regional branches of the Polish TV in the years 2008-2011, in most of them there was a steady increase in broadcasting time of programs for minorities (from 179.6 hours in 2008 to 270.4 hours in the year 2011). The exception in this respect was the television in Gdańsk, where there was a significant decrease in broadcasting time from 37.6 hours in 2008 to 23.5 hours in 2011. On the other hand, the leader was undoubtedly the local branch in Białystok, which issued 37 hours of broadcasts in 2008, and in 2011 -71.9 hours.
Also in the case of regional radio stations the increase in broadcasting time of programs for minorities could be observed during the period. However, the combined statements of data from all the regional stations clearly show that there was a sharp decline in the broadcasting time of the programs from 1948.3 hours in the year 2008 to 927 hours in 2011. The difference was due to the cessation of broadcasting for minorities by the station Warszawa Radio dla Ciebie S.A., which in 2008 broadcast a total of up to 1112 hours.
The other factor, which is the initiative and activity of minorities, is particularly important not only for initiating broadcasting, but also for realization of the broadcasts, which was clearly indicated by KRRiT in criteria saying about properly prepared broadcasts. It primarily depends on the people who prepare a particular broadcast which topic is chosen and how it is covered, and hence, whether the broadcaster gains their stable audience and may hope for continuity of broadcasting.
